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While mannequins can still be ordercd with highly
artculared facial fearures and add-on wigs, the rrend
w15 for abstract heads or no head ar all. White and
black hneshes in high gloss semain in demand. *Whie
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rradirsonal srores, i's becoming
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DMFFERENT DISPLAY TECHMNIQUES
A mannequin’s pose, as well as s apparel, should
spark mersit and exciternent in the customer. “Be
consistent and clean,™ savs Terveen. “And refresh che
look as often as every week!™

When ir comes ro displays, mannequins nor only
ARTACT & customer’s attennon, they also direct her
around the stare. Treat your front window differently

Farm and funstion: Eematain Display
in Mowve Yedk {left) offers fiberglass




L1} ] T L} |} il 1
i 1 lna i lossk like o
il 1% ot colunt I Jis
(RLERS | I Ve I. Thus al 1
| wingl chisplays, A& X i o
I i ls will mrialk wE displas T
I | I il bl metl i
d mprle o LA ild man kIS O d £l
1 \ ih wakl crates can help, Props remain imporiant here: vou
(P RTAT ann have me Fun with tovs or even wrapped
i wkages ar hohday rim mpt it buying
I5 a +h Ay it ral aspect of cth L EXperienc LB
I s help to vhe am e val comnectios
il I ok smer and the store. “That spark peo
1. ple feel when they see a look chey like makes them
I il bt apending their money 10 your
] says Alckmighe Anad that's just what you
I VAT
e
|
v beawtiful shat wall .
el Ahow ool 1 Mew ’
i strates how O achieve an
[ '.I L+
eyl valut T the
1 I
L] W
R
1

1 o and vabue. The Freed shownoom's slat wall uses
v i wel-stocked ciear acrylic risers 1o set off the products

B Scale: Separate larger items from smalker
e ones. In the Freed display, all the larger itenms
R are arvanged in 4 single 1op row, taking up
1 J 1o shiow bots approximatety The same Smount of wall
t chinisshing it percened yhace 45 two rows of smalker ems Dathoney.

LY Have a question for Leslie? Fomail lpciEancemedia. com

J el Corpns i B frumusler of inmoiot clonsents i Brastford, Datare.
e s e 1.5 il i iswal sirclsmdising and markeling axperisnde.

MIMYDESIGN COM




